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Executive Summary

Rum invelest auditisquia soloreces undelenis ium quatem 
idis et re core pro to beatis sum reictatisit, tempor aut 
hilibus ut ut eat dolorectust, sapicius, accupta ni dernatet 
poreict emquibus ere veria deris vit, consequae vende 
plabo. Harum ex enis ad utat liquis sit, suntia et ullestiissus 
ea sin pos et fuga. Nam laut aut laceptae labo. Itatiuris ma 
autetur ad mi, quias ariaest dolupti onsernamus int eum 
lant.

Perciuscilis ma ne et quo vendis quos as dent.

Verchic iendiore lam fugitat essitatempor sanis ut 
essuntia corisci llorro que prorate eos dolorepe nusdae 
volo veliquatur soluptaerro beationet laborita net libus 
maionsenis maionseque ium quiam entur, sunt.

Ipit de volorio rporume ntiur, nobisit ut lam vollenissi omni 
deratur eicimax imagnamendi untionsed ma velest, untint 
expliquid expelia aut aut ut pro beatum ipsa voles quos 
delentibus et latibus.

Me quis es doluptio consedis cus minvendam eatem 
remperum vit harit quo occupti nonseque ipsam 
iliquiatesci deliquis entibus vit aut et dolum, ommolup 
tatiatem soleculles que nosti cum et qui in pori iur si sitia 
quiduciatio. Bus.

₹ XX crores

Revenue

₹ XX crores
Operating EBITDA

₹ XX crores
Net profit

Management’s perception
Rum invelest auditisquia 
soloreces undelenis ium 
quatem idis et re core pro 
to beatis sum reictatisit, 
tempor aut hilibus ut ut 
eat dolorectust, sapicius, 
accupta ni dernatet 
poreict emquibus ere 
veria deris vit, consequae 
vende plabo. 



About Lux Industries
Lux Industries is one of the leading innerwear companies in India, with 
a dominant domestic market share and a growing presence in exports. 
We are involved in manufacturing both men's and women’s hosiery 
segments with a diversified portfolio of more than XX products under 
13 well-recognised brands. 

Leadership

No. 1 
Indian innerwear company 
(volume terms)

3,200+
Employees

Prominence

~15%
Share in organised men’s 
innerwear market

5k+
SKUs; among the industry’s largest 
innerwear ranges. It will be 13K+ if the 
colour and size counted separately

Scale USP

34Cr
Garment pieces manufacturing 
capacity across 9 state-of-the-
art plants

100+
Products spanning 
innerwear, outerwear and 
athleisure wear categories



Men’s 
Innerwear

Women’s 
Outerwear

Women’s 
Innerwear

Men’s 
Outerwear

Kidswear

Vest
Brief
Trunk
T-Shirt
Boxers

Thermals
Track 
Pants
Shorts

T-Shirt 
Half Pant

Track Pant 
Joggers
Jackets 
Socks

Sweatshirt

T-Shirt
Track Pant
Sweatshirt

Jackets
Vest

Mega
Brief
Trunk

Half Pant

Leggings
Jeggings

Kurti Pant
Palazzo
T-shirts

Night-suits
Sweatshirts

Tracks

Brassieres
Panties

Camisole
Shapewear

Brands



Journey

1993-1995 1910-1912 1917-1918

1915-1916 1919 2023

2022 2024
Lux Industries Ltd was 

incorporated as a Public 
Ltd Company

Shri Girdhari Lal 
Todi founded 

Biswanath 
Hosiery Mills

IPO launched- 
oversubscribed 4 

times

Shah Rukh Khan became a 
brand ambassador for ‘ONN’ 

Lux Industries launched 
womenswear brand ‘Lyra’ 

Kartik Aaryan was onboarded 
as brand ambassador for Lux 

Inferno and Taapsee Pannu for 
Lyra

Launched India’s first scented 
vest Lux Cozi

Relaunched brand ‘Lux 
Venus’ and onboarded 
Salman Khan as brand 

ambassador

Onboarded Sourav 
Ganguly for Lux Cozi

Boman Irani and Satish Kaushik 
were signed as the face of the 
brand for Lux Inferno and Lux 

Cott’swool respectively.

Roped in Janhvi Kapoor as brand 
ambassador for ‘Lyra’ and Urvashi 

Rautela for ‘GenX’ 
Onboarded Jacqueline Fernandez 

and Vijay Deverakonda as brand 
ambassadors for Lux Cozi

The Manufacturing Facility at 
Jagadishpur, Hosiery Park, West 
Bengal has become operational 
Launched Rainwear and Lingerie 

category under the brand ‘Lux Venus’ 
Brand ‘Lux Cozi’ got Brand of the 

Year 2023-24. 
Shri Ashok Kumar Todi, Chairman of 
the Company received the ‘Bharat 

Samman Award, 2023’ at The House 
of Lords (UK Parliament), London

1957 2003

Shares listed on the BSE 
and NSE

Became Kolkata Knight 
Riders’ primary sponsor

Varun Dhawan 
roped in as brand 

ambassador of Lux 

Amitabh Bachchan 
became the face of the 

brand’s Lux

Lux Classic & Lux 
Venus Classic 



Presence

Afghanistan

Algeria

Azerbaijan

Bahrain

Benin

Burkina Faso

Cameroon

Chad

Congo

D R Congo

Djibouti

Ethiopia

Womens Outerwear

XX%                        

XX%                        

XX%                        
Domestic

XX%                        
Exports

Gabon

Gambia

Ghana

Hong Kong

India

Indonesia

Iraq

Ivory Coast

Jordon

Kenya

Kuwait

Malaysia

Mali

Mauritania

Morocco

Myanmar

Nepal

Niger

Nigeria

Oman

Philippines

Qatar

Saudi Arabia

Senegal

Singapore

Somaliland

South Africa

Sudan

Thailand

Togo

Tunisia

UAE

Uganda

Ukraine

USA

Yemen



Presence

Manufacturing units 

19
Warehouses 
(12 states)

1170+
Dealer 
network

94%   6%
Domestic 

Geography-wise sales

Exports

46+
Countries 
export 

West 
Bengal Punjab

Tamil 
Nadu 

Uttar 
Pradesh 



Unique Value Proposition

Diversified 
product 
portfolio 

Robust market 
traction in 

tropical countries, 
the GCC region 

and Africa

Strong e-retail 
platform 
presence 

Mass Brand
Recall

Efficient 
distribution

Network 

Cost
Leadership

Star Export 
House 

recognition by 
the Government 

of India

34 crores
Garment pieces 
manufacturing capacity 
across 7 state-of-the-art 
plants

1,170+ 
Dealers’ 
Network

2 lakhs+
Retailer network 
across India

[To be updated]

95%
Fill rate against 
industry average 
of 80%

46+
Country export 
presence

2+ years
Long-standing dealer 
relationship

100+
Products spanning 
innerwear, outerwear 
and athleisure wear 
categories



Operating Context

The abundant availability of raw materials in the country 
supports the growth and development of the industry, 
facilitating expansion by improving productive efficiency 
and reducing input costs.
In 2024, the Ministry of Textiles approved 18 research 
and development projects across key strategic areas, 
including sustainable textiles. This is a significant growth 
opportunity for the industry, bolstering innovation and 
enhancing operational excellence.

Several factors are driving the growth of 
the Indian innerwear industry

Product Diversification: Capitalise on the growing demand for 
specialised innerwear categories like activewear, shapewear, 

and seamless innerwear.

Expansion into New Markets: Explore by expanding its reach 
beyond its current domestic market by targeting potential 

export opportunities.

Focus on Innovation: Investing in Research and development 
to create innovative and differentiated innerwear products

Opportunities for Lux Market Dynamics

The industry is expected to record positive growth in 
the coming years. The Indian Government is actively 
drafting strategies to improve the contribution of 
textiles in the export. Additionally, by 2030, the 
Indian textile industry is anticipated to reach a total 
production size of USD 250 billion.



Manufacturing Capabilities

Key focus areas: 
quality, cost effectiveness 

and innovation

Ability to consistently deliver high 
quality products on timely basis

Demonstrated manufacturing 
excellence for over 3 decades

Flexible core manufacturing 
process

XX Crore
Investment on machines from
Italy, Germany, and Singapore

XX
Manufactured 
pieces per day

Manufacturing 
Process

Yarn
3Cr kg

Knitting
3Cr kg

Procesing
3Cr kg

Cutting
34Cr Kg

Stitching
34Cr Kg

Packaging
34Cr Kg



Product 
Innovation

Consistent Brand 
Promotion

Brand-Celebrity 
Alignment

Brand Strategy

Cross-Price Point 
Brand Strategy

Adapting 
Communication

Strong Brand 
Salience

Aspiration-Driven 
Messaging

Brand Performance 
Optimization 



Financial and Business Highlights
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Financial and Business Highlights
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Vertical Head 
Message

Mr. Saket Todi

Aque la coreris et utempor arum quisquo 
ditaspe lleniscium faccae esero ma is 
aceperfere pe videm anda volut voluptat 
ditatum aliquid quaspid quis plis quia 
veribusdae nimusandebit apis ab inis 
conserrum quibus restium nonsequunt.

Must, voluptiam faccullaut aut lab ilique 
voluptae imusant as molut occumquia 
quam resciendit uta dolorer chiliaera 
voluptate optio eturepe llabori onseque 
ma voluptas sitatus es doluptatias 
quatquo tem alibus parcia corion nos a 
in Es quae pre doluptio te nonectur se 
iunt volut voluptibus ea sum ipsam quae. 
Rationes ea seque sed unt, seque excea 
por magniet, sandit molende poreperum 
ium eturio.

Vertical A

Lux Cozi

Lux Mozze

ONN

One8

Lux Cotts’ Wool

Dankuni, Sankrail Industrial 
Park (W.B)

Tajpur Road  
(Punjab)

Rajalakshmi Garden  
(Tiruppur)

Brands

Our Facilities



Particulars (Rs in Cr.)
Profit and Loss Account

Q1 FY25 Q4 FY24 Q1 FY24 

Income  
COGS
Gross Margin 
Gross Margin %
Employee Cost
Advertisement Expenses
Selling Expenses
Other Expenses
EBITDA
EBITDA Margin %
Finance Cost 
Depreciation and Amortisation Expense
Profit Before Tax
PBT Margin %

Particulars (Rs in Cr.)
Balance Sheet Extract

Q1 FY25 Q4 FY24 Q1 FY24 

Inventory  
Trade Receivables
Trade Payables
Net

Extract of Statement of Affairs*

* Comparative for all reporting periods have been restated to the extent identifiable to provide better comparable numbers.



Total Sale (Rs. Cr.) Total Qty (Cr.)

Value (Rs. in Cr.) Q1 FY25 Q4 FY24 

Lux Cozi

ONN

Lux Cottswool

Export

Others

Volume (Pcs. in Cr.) Q1 FY25 Q4 FY24 

Lux Cozi

ONN

Lux Cottswool

Export

Others

XXXX XXXX
XXXXXX XXXXXX

Brand Wise Sales Performance

Q1 FY25 Q1 FY25

Q4 FY24 Q4 FY24



Brand 
Initiatives



Vertical B

Brands Our Facilities

Lux Venus

Hosiery Park, B.T. 
Road (W.B.) 

Lyra
Rahon Road (Punjab)

Lux Inferno

Tronica City 
(Ghaziabad)

Lux Nitro
Avinashi (Tiruppur)

Vertical Head Message

Mr. Udit Todi

Aque la coreris et utempor arum quisquo ditaspe lleniscium 
faccae esero ma is aceperfere pe videm anda volut 
voluptat ditatum aliquid quaspid quis plis quia veribusdae 
nimusandebit apis ab inis conserrum quibus restium 
nonsequunt.

Must, voluptiam faccullaut aut lab ilique voluptae imusant 
as molut occumquia quam resciendit uta dolorer chiliaera 
voluptate optio eturepe llabori onseque ma voluptas sitatus 
es doluptatias quatquo tem alibus parcia corion nos a in Es 
quae pre doluptio te nonectur se iunt volut voluptibus ea 
sum ipsam quae. Rationes ea seque sed unt, seque excea por 
magniet, sandit molende poreperum ium eturio.



Particulars (Rs in Cr.)
Balance Sheet Extract

Q4 24 Q4 23 FY’24
Inventory  
Trade Receivables
Trade Payables
Net

Particulars (Rs in Cr.)
Profit and Loss Account

Q4 24 Q4 23 FY’24
Income  
COGS
Gross Margin 
Gross Margin %
Employee Cost
Advertisement Expenses
Selling Expenses
Other Expenses
EBITDA
EBITDA Margin %
Finance Cost 
Depreciation and Amortisation Expense
Profit Before Tax
PBT Margin %

Extract of Statement of Affairs*

* Comparative for all reporting periods have been restated to the extent identifiable to provide better comparable numbers.



Brand Wise Sales  
Performance
Total Sale (Rs. Cr.) Total Qty (Cr.)

Value (Rs. in Cr.) Q4 24 Q3 24

Lux Venus

Lyra

Lux Inferno

Export

Others

Volume (Pcs. in Cr.) Q4 24 Q3 24

Lux Venus

Lyra

Lux Inferno

Export

Others

Q4 24 - XX Q4 23 – XX Q4 24 - XX Q4 23 – XX

Brand Wise Sales 
Performance



Brand 
Initiatives



Vertical Head 
Message

Mr. Rahul Kumar Todi

Aque la coreris et utempor arum quisquo 
ditaspe lleniscium faccae esero ma is 
aceperfere pe videm anda volut voluptat 
ditatum aliquid quaspid quis plis quia 
veribusdae nimusandebit apis ab inis 
conserrum quibus restium nonsequunt.

Must, voluptiam faccullaut aut lab ilique 
voluptae imusant as molut occumquia 
quam resciendit uta dolorer chiliaera 
voluptate optio eturepe llabori onseque 
ma voluptas sitatus es doluptatias 
quatquo tem alibus parcia corion nos a 
in Es quae pre doluptio te nonectur se 
iunt volut voluptibus ea sum ipsam quae. 
Rationes ea seque sed unt, seque excea 
por magniet, sandit molende poreperum 
ium eturio.

Vertical C

GenX

Lux Amore

Lux Classic Lux Karishma

Vengamedu

(Tiruppur)

Brands

Our Facilities



Particulars (Rs in Cr.)
Balance Sheet Extract

Q4 24 Q4 23 FY’24
Inventory  
Trade Receivables
Trade Payables
Net

Particulars (Rs in Cr.)
Profit and Loss Account

Q4 24 Q4 23 FY’24
Income  
COGS
Gross Margin 
Gross Margin %
Employee Cost
Advertisement Expenses
Selling Expenses
Other Expenses
EBITDA
EBITDA Margin %
Finance Cost 
Depreciation and Amortisation Expense
Profit Before Tax
PBT Margin %

Extract of Statement of Affairs*

* Comparative for all reporting periods have been restated to the extent identifiable to provide better comparable numbers.



Value (Rs. in Cr.) Q4 24 Q3 24 

GenX

Lux Classic

Lux Karishma

Others

Volume (Pcs. in Cr.) Q4 24 Q3 24

GenX

Lux Classic

Lux Karishma

Others

Total Sale (Rs. Cr.) Total Qty (Cr.)

XX XX
XX XX

Q4 24 Q4 24

Q4 23 Q4 23

Brand Wise Sales Performance



Brand 
Initiatives



₹ 2 lakh litre
Water saved every day through 
state-of-the-art processing 
technology

Usage of energy-saving 
LED lighting systems

30-40% of our total power 
requirements met through 

renewable sources

Reduce carbon footprint

1MW rooftop solar 
power plant at Dankuni 

unit

Installations of 
Capacitors to reduce 
plant load systems

Environment



Social

₹ XX Crore
Employee benefits 

Community Upliftment Sustainable materials

Circular Economy Focus

Recyclable Packaging

Positive Sustainability Approach

Lux partners with NGOs and social 
organizations to empower underprivileged 
communities, supporting initiatives like 
restroom construction

Lux’s social commitment encompasses both 
community support and environmental 
responsibility, striving for a holistic and 
sustainable future.

Committed to eco-consciousness, 
Lux prioritizes using 100% natural 
fibers in its products, reducing 
environmental impact.

Beyond products, Lux integrates 
circularity principles into its operations, 
promoting responsible practices 
throughout the supply chain.

Lux minimizes its environmental footprint by 
utilizing recyclable packaging for its products.



Social XX
Total beneficiaries

XX+
Animals benefited  

from animal welfare 
fund

100+
Students enrolled

₹ XX+
Funds contribution

₹ XX+
Funds used

₹ XX+
Funds Budgeted

Community Impact

Providing Education to 
underprivileged Children

Making available safe 
drinking water 

Supporting the education 
of the daughters of our 
employees in alignment 
with the Government’s 
initiative Beti Bachao, Beti 
Padhao

Knowledge sharing

Partnership and 
consultation with NGOs, 
registered trusts, and 
Section 8 companies

Building the Saraswati 
Sishu Mandir School at 
Bali

Building of a free 
residential school project 
for underprivileged girls in 
Joka, WB

Well-being

Providing OPD and IPD 
services to the economically 
underprivileged

Developed one Operation 
Theatre at Tata Medical 
Center

Providing healthcare 
through focused 
intervention areas (kidney 
ailments, cardiovascular 
diseases, cancer among 
others)



Shareholding 
pattern

Governance

2/12

50%

Experienced Board

Promoter

Women 
Independent 

Directors

Share of 
Independent 

Directors

Mutual Funds
Insurance company

Non - instituitonal

FII

Promoter-Directors with 25+ years of 
average industry experience; expertise-
Sales & Marketing, Brand Promotion, 
Product Development, Board service & 
Governance 

Independent Directors with expertise 
in Accounting & Finance, Legal, Product 
Development & Packaging and Strategy.

New members include: Ajay Nagar – CFO, 
Pradip Kumar Kandar- General manager, 
Secretarial & Legal



Comprehensive risk-management 
framework to proactively identify, 
assess, and mitigate potential 
threats. 

Clear roles and Responsibilities 
ensure everyone is accountable for 
achieving company goals.

Lux Industries prioritizes execution 
excellence through digital capabilities, 
streamlined processes, minimal 
manual interventions and a robust 
cybersecurity framework.

Lux Industries prioritizes execution 
excellence by leveraging digital 
capabilities, streamlining processes, 
and superior transparency.

Strengthening Internal 
Controls

Hu
m

an
 Reso

urces		
IT General Controls & Regulatory Compliance	

 Procure to Pay	
Finance and Accounts &

 Fixed Assets	
	

Order to Cash		Production		Inbound & Outbound L
og

ist
ics

	
In

ve
nt

or
y 

M
an

ag
em

en
t

Well defined process

SOP Driven Culture



Our Leadership Profile

Ashok Kumar Todi  
Chairman

Pradip Kumar Todi 
Managing Director

Visionary, Founder and Promoter

Commerce Graduate; engaged in the hosiery business for over 
five decades

Forte lies in capturing market share, marketing, formulating 
various policies for growth and expansion

Introduced attractive schemes for dealers, retailers and 
consumers

Associated with various philanthropic organisations in India 

Visionary, Founder and Promoter

Commerce Graduate

Primarily focuses on product development and production 
functions

Deep technical knowledge of the hosiery industry

Forte lies in developing new patterns, yarn combinations, and 
knitting technologies & strong business acumen

Introduced new styles and optimised production costs



Next Generation Taking Vision Forward

Commerce Graduate
Engaged with the Company for
21 years
Looking after the brands like  
GenX and Lux Cozi Her
Responsible for operations of the 
Tirupur unit
Focusing on product 
premiumisation, new brands and 
product categories

Post Graduate (Marketing) from GRD, 
Coimbatore
Engaged with the company for 17 years
Looking after the Production function 
of the Tirupur Unit
Handled wide range of responsibilities 
across businesses
Overseeing several functions like 
finance, personnel, operations, among 
others

Post Graduate (Brand Management) from 
MICA
Engaged with the Company for 9 years
Responsible for premium brands in the 
retail channel
ONN brand and exports market
Introduced in-house capacity for stitching 
for better quality and cost control
Expanded presence by 24+ countries
Focus on quality; created a loyal customer 
base

MSC in Finance from LSE, Economics 
(Hons.) from St.
Stephens College, Delhi.
Engaged with the Company for 9 years
Launched brand Lyra +300 crore within 5 
years making it the market leader.
Instrumental in setting up the Dankuni 
facility optimization. with cost
Setting up new facilities for further 
growth plans.
Expanding women’s wear segment into 
a complete range including inner wear 
and athleisure.

Navin Kumar Todi  
Executive Director

Rahul Kumar Todi 
Executive Director

Saket Todi  
Executive Director

Udit Todi
Executive Director



Strengthening the Management Team
Professionals in key positions

Qualified Chartered Accountant and Cost 
Management Accountant

13+ years of experience in Manufacturing 
Industry, Strategic Planning, Setting up 
of projects, Business Development and 
Business Improvement.

Represented many global companies having 
recognition worldwide such as Creora, PT. 
Primayudha Madirijaya, etc.

Udai Kumar Agarwal
Chief Operating Officer (COO)

Qualified Chartered Accountant

20+ years of experience in Corporate Finance, 
Accounting, Budgeting, Treasury, Due Diligence, 
Business Partnering, Investor Relations, Financial 
Planning & Analysis, Fundraising and Audit.

Prior to this role, he was associated with VIP 
Industries (Bangladesh) as Finance Controller, 
instrumental in the growth path through strong 
business and financial model

Ajay Nagar
Chief Financial Officer (CFO)

Qualified Company Secretary, associated 
with the Company for the last 14 years

Heads the complete compliance functions 
and ensures efficient administration; 
compliance with statutory and regulatory 
requirements

Played a critical role during listing on NSE 
and BSE

Smita Mishra  
Company Secretary & Compliance Officer



Strengthening the Management Team
Well-defined roles and responsibilities

Postgraduate (MBA & MCA)
22+ years of experience in IT
Associated with the Company 
for 5+ years
Responsible for SAP 
implementation in the 
Company
Enabling smoother business 
decisions by implementing IT- 
enabled tools

Bibek Maity
Chief Information Officer

Has led and supported various 
leadership roles for 25+ years 
at the company
Heads the sales function 
and plays a significant role in 
formulating the Sales Strategy
Strong understanding of 
hosiery market and achieving 
targets, critical role in gaining 
market share via new launch 
with incremental topline

Sanjay Mittal 
Vice President (Sales)

35+ years of experience in 
marketing industry
Associated with the Company 
for 6+ years
Worked with Khaitan Group of 
Companies before joining Lux
Instrumental in formulating. 
marketing strategy and plans

Surendra Kumar Bajaj
Vice President (Marketing)

Qualified Chartered Accountant and 
Company Secretary
10+ years experience in IT & IT- 
enabled Business Development
Worked with companies like Vikram 
Solar, Century Plyboards.
Demonstrated history of working 
towards IT-enabled Business 
Development, ML, IoT, Salesforce 
CRM

Prateek Agarwal
GM-IT & New Initiatives



Safe Harbor
This presentation and the accompanying slides (the “Presentation”), which have been prepared by Lux Industries Limited (the “Company”), 
have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to purchase or subscribe for 
any securities, and shall not form the basis or be relied on in connection with any contract or binding commitment what so ever. No offering of 
securities of the Company will be made except by means of a statutory offering document containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company 
makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, 
fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not contain all of the 
information that you may consider material. Any liability in respect of the contents of, or any omission from, this Presentation is expressly 
excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects 
that are individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance 
and are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, 
but are not limited to, the performance of the Indian economy and of the economies of various international markets, the performance of 
the industry in India and world-wide, competition, the company’s ability to successfully implement its strategy, the Company’s future levels of 
growth and expansion, technological implementation, changes and advancements, changes in revenue, income or cash flows, the Company’s 
market preferences and its exposure to market risks, as well as other risks. The Company’s actual results, levels of activity, performance 
or achievements could differ materially and adversely from results expressed in or implied by this Presentation. The Company assumes no 
obligation to update any forward-looking information contained in this Presentation. Any forward-looking statements and projections made by 
third parties included in this Presentation are not adopted by the Company and the Company is not responsible for such third party statements 
and projections. 


